SRI RAMAKRISHNA Degree(AUTONOMOUS) COLLEGE :: NANDYAL

B.B.M – III YEAR V SEMESTER SYLLABUS PAPER 

Subject: MANAGEMENT INFORMATION SYSTEMS 
· Introduction in MIS – Importance of information for management decisions – systems Approach and Information – System Development – Information System Architecture – Quantitative Techniques and Management Information Systems interfacing. 

· Physical design of computer sub- systems, Database design, File design, input, output and procedure design and system security. 

· MIS development – process – system development – system Life cycle method – Structured Development method, and prototype method – Soft ware development.

· Information Systems – Computers in Management – MIS Office automation – Decision Support system – Expert system. 

· Implementation, Evaluation and maintenance of MIS – Pitfalls in MIS development. 

· System modeling for MIS – System engineering methodology for MIS problems solving.

Reference Books:

· Suresh K. Basandra – Computers Today Glagotia Publishers 

· R.G. Murdicks – Information Systems for Management 

· Elias M. Award – System Analysis and Design 

· A. Senn – Analysis and Design of Information System

· Gordhan Davis – Management Information Systems, Mc Graw Hill.

· Jcrome Kanter – Managing with Information Prentice Hall.

· C.S.V. Murthy – Management Information Systems Text & applications, Himalaya Publishing House, Mumbai.

SRI RAMAKRISHNA Degree(AUTONOMOUS) COLLEGE :: NANDYAL

B.B.M – I YEAR II SEMESTER SYLLABUS PAPER 

Subject: Marketing Management  
Unit – I : Introduction – Defination – Nature and Scope of Marketing – Importance of Marketing – Concepts of Marketing 

Unit – II: Consumer Behaviour – Factors influencing Consumer Behaviour – Buyer Behaviour models – Buying Motives – Consumer Decision Making Process 

Unit – III: New Product development – Product Life Cycle – Product Mix – Promotional mix – Pricing stratigies 

Unit – IV: Forecasting Market Demand – Market segmentation – Target market – Positioning 

Unit – V : Marketing Research and Channels of Distribution 

Suggested Readings 

· Michale J. Etzel, Bruce J. Walker, William J. Stanton and Ajay Pandit, Marketing, Special Indian Edition, 14th Edition, Tata McGraw Hill Education private Limited, New Delhi.

· Rajan Saxena, Marketing Management, Fourth Edition, Tata McGraw Hill Education Private Limited, New Delhi.

· Kotler, Philip and Armstrong, G., Principles of Marketing, Prentice Hall of India, New Delhi, 1997.

· Kotler, Philip, Marketing Management: Analysis, Planning, Implementation and control, Prentice Hall of India, New Delhi, 1994.

· Ramaswamy, V.S. and Namakumari, S., Marketing Management: Planning and control, MacMillan, New Delhi, 1990.

· Station, William, J., Fundamentals of Marketing, McGraw Hill, New York, 1994.

· Enis, B.M., Marketing Classics: A Selection of Influential Articles, McGraw Hill, New York, 1991.

Neelamegham, S., Marketing in India: Cases and Readings, Vikas, New Delhi, 1988.
SRI RAMAKRISHNA Degree(AUTONOMOUS) COLLEGE :: NANDYAL

B.B.M – I YEAR II SEMESTER SYLLABUS PAPER 

Subject: Business Communication 
Unit – I : Meaning of Business Communication – Scope and Nature fof Business Communication – Role of Communication in Business – Features of communication – Communication process – Functions of Communication.

Unit – II : Types of Communication – Forms of Communication – levels of communication – principles & Methods of effective oral communication – characteristics and objectives of written communication.

Unit – III : Meaning, Nature & Characteristics of Non- Verbal Communication – Functions of Non- Verbal communication – Body language during the process of communication 

Unit – IV : Active and Passive Skills – Meaning, Nature,& importance of listening – Listening process – Principles & Types of listsening 

Unit – V : Organization Communication – Organization Networks and Communication structures – Barriers of Communication – Grapevine and its types 

Unit – VI : Definition of Interview – Process and types of Interviews – Techniques & styles of Interview – Qualities of Interviewer and Interviewee

Reference Books 

· R.K. Madhukar, Business Communication, Vikas Publishing house, New Delhi.

· C.S. Rayudu – Himalaya Publishing house 

· Leena sen – Communication Skills, Prentice hall of India PVT. Ltd, New Delhi.

           Sri Ramakrishna Degree (Autonomous) college.

Business Mathematics

BBM 2nd semester syllabus
Unit-1

     Basic concepts of mathematics, theory of numbers factorization, H.C.F, L.C.F.

Unit-2

     Set &set operations, venn diagrams, elements of coordinate system.

Unit-3

    -Matrices and determinants matrices, types of matrices problems on addition, subtraction multiplication of matrix.

    -Transpose of matrix, ad joint of a matrix inverse of matrix determinants, solution of simultaneous equations (Cramer’s rule).

Unit-4

-Progressions

-Problems on arithmetic progressions &Geometric Progression.

Unit-5

   Permutations & combinations. 

Reference Books:

1.  D.C. Sancheti 

