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Subject: 321: CONSUMER BEHAVIOUR

· Consumer Behaviour – Meaning – Need for studying Consumer Behaviour – Problems in buyer behavior study – social science and buyer behavior – buyer behavior models – buying motives, buying habits and buying process.

· Factors influencing consumer behavior – social, economic, psychographic, individual influence, group influence – influence of Religion – Culture, language, status etc.

· Individual influencing factors – product perception, learning attitude personality.

· Social and cultural settings: Reference groups, family, social class, influence of culture, sub – cultural and cross – cultural aspects. 

· Consumer Decision making process, Personal influence and opinion leadership process, Diffusion of innovations, consumer Decision Making Process  New Products purchase – consumer spatial behavior – consumption analysis – product usage rates – expenditure pattern. 
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